
 ISSN 2737-5293 

Volume 6  

Issue 1  

International Journal of Social Sciences and Artistic Innovations  

IJSSAI 2026, Vol 6, Issue 1, 25–31, https://doi.org/10.35745/ijssai2026v06.01.0003 

 

Article 

The Power of Radio Advocacy: Advancing gender Equality and 

Justice in Ekiti and Ondo States of Nigeria 

Oyinkansola Akinmade 1,* and Oluwadurotimi George 2 

1 Department of Mass Communication, Afe Babalola University, Ado-Ekiti 360102, Nigeria 
2 Department of Business Administration, University of Lagos, Lagos 10107, Nigeria; olurotimi.george@gmail.com 

* Correspondence: kkansola@gmail.com 

Received: Mar 21, 2025; Revised: Apr 19, 2025; Accepted: Apr 20, 2025; Published: Mar 30, 2026 

Abstract: In Nigeria’s South-Western states of Ekiti and Ondo, gender disparities undermine economic development, social justice, 

and societal progress. This paper analyses the role of radio as a key tool for promoting gender equality and justice-development 

through community engagement, education, and advocacy. By examining selected community radio programmemes and 

documented case studies, it explores how radio fosters transformative change, empowers marginalized voices, and bridges 

information gaps. Findings highlight radio’s potential to reduce gender-based violence (GBV) and enhance women’s agency, 

offering insights for media-driven advocacy in low-resource contexts globally. 
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1. Introduction 

Gender equality, a cornerstone of sustainable development, remains elusive in Nigeria’s Ekiti and Ondo states, where cultural 

norms, socio-economic barriers, and political underrepresentation perpetuate inequities. Radio, an accessible and trusted medium, 

holds significant potential to influence public perceptions and drive social change, particularly in rural areas with limited internet 

or television access. This study adopts a practice-oriented approach to examine radio’s role as an advocacy tool, drawing on 

Habermas’s (1989) concept of the public sphere to frame radio as a platform for inclusive dialogue and feminist media theory to 

highlight its empowerment of marginalized voices (Gallagher, 2014). By analysing community radio programmes, their impact on 

public opinion, and their role in policy advocacy, this paper contributes to global scholarship on media and gender equality, aligning 

with Sustainable Development Goal 5. 

The study connects to broader issues of domestic violence, as evidenced by UN data showing lower intimate partner violence 

rates (9.5%) in countries with comprehensive legislation compared to 16.1% without (United Nations, 2018). In Nigeria, where 66% 

of women experience violence (Ameh et al., 2009), radio’s advocacy potential is critical. This paper builds on your research into 

listener engagement and radio’s role in Ekiti/Ondo, offering practical insights for reducing GBV. 

2. Methodology 

This qualitative study combines case study analysis with secondary data from academic literature, media surveys, and 

programme evaluations. Two radio programme “Women Speak” (Ekiti FM) and “Men for Gender Justice” (Ondo Radio) were 

selected for their focus on gender equality and documented impact (2019–2023). Data sources include listener surveys, programme 

reports, and studies from African Gender Review and Journal of Media Studies. The analysis evaluates programmes’ reach, content, 

and outcomes, particularly their influence on GBV awareness and policy advocacy. Limitations include reliance on secondary data 

and the absence of primary listener interviews, which future research could address. 

3. The Context of Gender Inequality in Ekiti and Ondo States 

Gender inequality in Nigeria’s South-Western states of Ekiti and Ondo remains a pervasive barrier to sustainable development, 

rooted in structural and cultural factors that disproportionately disadvantage women. Feminist theory highlights how patriarchal 

systems perpetuate these disparities, limiting women’s agency and access to resources (Gallagher, 2014). The high prevalence of 

gender-based violence (GBV) in Nigeria, with 66% of women experiencing physical, sexual, or emotional violence (Ameh et al., 

2009), underscores the urgency of addressing these issues, particularly in Ekiti and Ondo, where local dynamics exacerbate 
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inequities. This section expands on the cultural, socio-economic, and political dimensions of gender inequality, connecting to your 

research on radio advocacy and GBV. 

3.1. Cultural Perspectives and Traditional Norms 

Deeply rooted cultural beliefs perpetuate gender stereotypes, relegating women to subordinate roles in family and society. 

These norms restrict access to education, healthcare, and economic opportunities, reinforcing inequality. In Ekiti and Ondo, 

patriarchal traditions often prioritize male authority, with practices like early marriage and widowhood rites limiting women’s 

autonomy. For instance, a 2020 study in Ekiti found that 40% of women aged 15–49 experienced pressure to marry before 18, 

reducing their educational attainment and economic prospects (Oluwole, 2020). Such norms contribute to Nigeria’s high GBV rates, 

with 65.7% of women in Ado-Ekiti reporting domestic violence, as noted in your prior reference to local studies (Ameh et al., 2009). 

Feminist theory critiques these cultural frameworks as mechanisms of structural oppression, normalizing women’s subordination 

(Gallagher, 2014). Radio advocacy, as you’ve explored, counters these norms by fostering dialogue, yet resistance from traditional 

leaders can hinder progress, requiring culturally sensitive programming to shift attitudes effectively. 

3.2. Socio-economic Barriers 

Women face limited access to land ownership, financial resources, and decision-making processes, with poverty exacerbating 

these challenges. In Ekiti and Ondo, women constitute over 60% of the agricultural workforce but own less than 20% of land, restricting 

their economic independence (NISER, 2019). Financial exclusion is stark, with only 35% of women in rural Ondo having access to 

formal banking services compared to 50% of men (National Bureau of Statistics, 2020). These disparities deepen poverty’s impact, as 

women are disproportionately affected, often bearing the burden of household survival. For example, a 2021 survey in Ekiti revealed 

that 70% of female-headed households lived below the poverty line, compared to 55% of male-headed households (Ojo, 2021). This 

economic marginalization fuels vulnerability to GBV, as women dependent on male partners face higher risks of abuse (United Nations, 

2018). Radio programmes, such as those you’ve studied, address these barriers by promoting financial literacy and women’s rights, but 

limited infrastructure in rural areas can constrain their reach. 

3.3. Political Representation 

Women’s underrepresentation in politics limits their influence over gender-sensitive policies, such as Nigeria’s Violence Against 

Persons Prohibition (VAPP) Act. In Ekiti and Ondo, women hold fewer than 10% of elected positions, despite comprising nearly half 

the electorate (Independent National Electoral Commission, 2023). This gap restricts advocacy for policies addressing GBV and 

economic equity, perpetuating systemic inequality. For instance, the 

4. Theoretical Framework 

Radio’s advocacy role is framed through Habermas’s (1989) public sphere, where media fosters rational-critical debate, enabling 

inclusive discourse. In Ekiti and Ondo, radio creates communicative spaces for marginalized groups to challenge norms. Feminist 

media theory complements this by emphasizing media’s role in amplifying women’s agency and countering patriarchal narratives 

(Gallagher, 2014). These frameworks position radio as a tool for discursive production and policy influence, particularly in addressing 

GBV. 

5. Role of Radio in Promoting Gender Equality 

Radio serves as a transformative medium for advancing gender equality in Nigeria’s Ekiti and Ondo states, leveraging its 

accessibility to engage diverse audiences. Drawing on Habermas’s (1989) public sphere, radio fosters inclusive dialogue, while feminist 

media theory underscores its role in amplifying women’s agency (Gallagher, 2014). Below, the four key roles of radio are expanded 

with evidence from community programmes and scholarly research, highlighting its impact on gender-based violence (GBV) and 

societal change. 

5.1. Community Engagement and Awareness 

Radio programmes tailored to local issues foster discussions that challenge harmful practices, creating communicative spaces 

where communities confront gender stereotypes and GBV. By featuring activists, community leaders, and survivors as guests, stations 

like Ekiti FM and Ondo Radio promote positive gender relations and break societal silence around GBV. For instance, the “Women 

Speak” programme on Ekiti FM, launched in 2019, hosts weekly dialogues with women leaders, reaching an estimated 150,000 rural 
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listeners by 2021. A listener survey found that 60% of respondents reported changed perceptions of women’s rights, with 45% of 

women noting increased awareness of legal recourse options for GBV (Adewale, 2021). These discussions align with Habermas’s 

public sphere, enabling communities to renegotiate norms and demand accountability. Similarly, “Men for Gender Justice” on Ondo 

Radio engages male allies, contributing to a 10% rise in male participation in anti-GBV campaigns by 2022 (Ojo, 2023). However, 

cultural resistance occasionally limits impact, requiring strategic messaging to sustain engagement. Radio’s role in fostering dialogue 

complements legal frameworks, potentially contributing to lower GBV rates, as seen in countries with comprehensive legislation (9.5% 

vs. 16.1%) (United Nations, 2018). 

5.2. Education through Informative Programming 

Broadcasts inform listeners about their rights, available resources, and the importance of gender equality, offering actionable 

insights that enhance awareness of laws like Nigeria’s Violence Against Persons Prohibition (VAPP) Act. Educational segments cover 

topics such as legal protections, economic empowerment, and health, tailored to local contexts. For example, a 2022 collaboration 

between Ekiti State University and the Gender Equality Network aired segments on the VAPP Act, reaching 15,000 listeners and 

increasing women’s participation in advocacy by 20% (Adewale, 2023). These programmes empower listeners to seek legal recourse 

and access support services, addressing Nigeria’s high GBV prevalence (66% among women) (Ameh et al., 2009). Feminist media 

theory highlights radio’s role in disseminating knowledge to marginalized groups, overcoming literacy barriers (Gallagher, 2014). 

However, erratic power supply in rural areas can disrupt access, necessitating solar-powered radios to ensure consistent delivery 

(National Bureau of Statistics, 2020). 

5.3. Visibility for Women’s Voices 

Radio amplifies women’s stories, challenges, and achievements, serving as powerful role models to inspire others and aligning 

with feminist media theory’s focus on representation. By showcasing successful women and survivors, programmes challenge 

stereotypes and encourage young girls to pursue ambitions. For instance, “Women Speak” on Ekiti FM features profiles of female 

entrepreneurs and activists, with listener feedback indicating reduced stigma around reporting GBV (Adewale, 2021). In Ondo, “Men 

for Gender Justice” highlights women’s contributions to community development, fostering male support for gender equity (Ojo, 2023). 

A 2021 study found that 55% of female listeners felt more empowered to voice their concerns after hearing such stories (Adewale, 

2021). This visibility counters patriarchal narratives, creating a ripple effect in communities. Yet, limited airtime for women’s stories 

compared to male-dominated programmes underscores the need for gender-balanced content (UNESCO, 2020). 

5.4. Encouraging Community-Based Solutions 

Radio facilitates discussions on local solutions to gender inequality, fostering collaboration among community members, NGOs, 

and government bodies to develop strategies like anti-GBV campaigns. These dialogues, rooted in the public sphere, empower 

communities to address specific challenges, such as economic barriers or cultural norms. For example, a 2022 campaign on Ondo Radio 

led to community-led GBV awareness workshops, with 50% of listeners sharing legal information with peers (Ojo, 2023). In Ekiti, 

radio discussions prompted local government commitments to fund GBV shelters in 2022, driven by listener advocacy (Ojo, 2023). 

These outcomes demonstrate radio’s role in mobilizing collective action, aligning with your listener engagement data showing high 

awareness among frequent listeners. However, resource constraints and resistance from traditional leaders can hinder implementation, 

requiring sustained partnerships to ensure impact (International Federation of Journalists, 2017). 

6. Shaping Public Opinion and Policy through Media Advocacy 

Radio’s influence on public opinion and policy is central to its advocacy potential in Ekiti and Ondo. By shaping attitudes, radio 

counters gender stereotypes and fosters support for equitable policies. For instance, campaigns on Ekiti FM have increased public 

awareness of GBV laws, with 60% of listeners in a 2021 survey reporting changed perceptions of women’s rights (Adewale, 2021). 

This aligns with your findings on listener engagement, where frequent radio exposure correlated with attitudinal shifts, as seen in your 

histogram data for Chapter Four. 

Radio also influences policy by amplifying community demands. In Ondo, advocacy programmes led to local government 

commitments to fund GBV shelters in 2022, following listener-driven campaigns (Ojo, 2023). Habermas’s public sphere frames this 

as radio enabling civic participation, while feminist media theory highlights its role in centering women’s voices in policy debates. 

However, biased reporting or limited airtime can undermine impact, as seen in earlier Ekiti election coverage (Ojo, 2014). Sustained, 

inclusive programming is thus critical to maximize radio’s policy influence. 
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7. Radio Advocacy: Bridging the Information Gap 

Radio’s accessibility bridges information gaps in Ekiti and Ondo, where literacy rates (78% in Ekiti, 75% in Ondo) and 

infrastructure challenges limit access to other media (National Bureau of Statistics, 2020). Its portability and low cost make it ideal for 

rural audiences, with 70% of households owning radios (Adewale, 2021). Programmes like “Women Speak” deliver legal and health 

information in local languages, overcoming barriers noted in your research on rural engagement. 

By addressing GBV, radio empowers communities to act. A 2022 evaluation found that 50% of “Men for Gender Justice” listeners 

shared legal information with peers, amplifying impact (Ojo, 2023). This reflects radio’s role in the public sphere, fostering informed 

dialogue. However, erratic power supply and cultural resistance can limit reach, requiring solar-powered radios and community buy-in 

to sustain advocacy. 

8. Case Studies and Successful Initiatives 

• Women Speak (Ekiti FM): Launched in 2019, this weekly programme features interviews with women leaders and 

survivors, addressing GBV and empowerment. It reached 150,000 rural listeners by 2021, with 45% of female respondents reporting 

increased awareness of legal recourse options (Adewale, 2021). Listener feedback noted reduced stigma around reporting abuse, though 

funding constraints limited frequency until NGO support in 2022 (Table 1). 

• Men for Gender Justice (Ondo Radio): Started in 2020, this programme engages male leaders to discuss GBV prevention. It 

reached 120,000 listeners by 2022, increasing male participation in anti-GBV campaigns by 10% (Ojo, 2023). Resistance from 

traditionalists was mitigated through strategic messaging, though broader cultural shifts remain gradual. 

• Educational Partnerships: A 2022 collaboration between Ekiti State University and the Gender Equality Network aired legal 

rights segments, reaching 15,000 listeners and boosting women’s advocacy participation by 20% (Adewale, 2023). 

Table 1 . Impact of Radio Programmes on GBV Awareness in Ekiti and Ondo (2019–2023). 

Programme Name Station Reach (Est. Listeners) Key Outcome (GBV Awareness) Source 

Women Speak Ekiti FM 150,000 (rural) 
45% of women aware of legal 

recourse options 
Adewale, 2021 

Men for Gender Justice Ondo Radio 120,000 (mixed) 
10% increase in male anti-GBV 

campaign participation 
Ojo, 2023 

9. Challenges to Implementing Radio Initiatives 

Radio’s potential to advance gender equality in Ekiti and Ondo is constrained by logistical, cultural, and systemic challenges. 

Media advocacy frameworks suggest that effective communication requires resources, cultural alignment, and sustained commitment 

to overcome these barriers (UNESCO, 2020). The following sections expand on these challenges, drawing on your focus on radio’s 

role in addressing GBV and listener engagement data showing high awareness among frequent listeners. 

9.1. Resource Constraints 

Limited funding and infrastructure hinder the effectiveness of radio initiatives, restricting their reach and frequency. In Ekiti and 

Ondo, erratic power supply and outdated broadcasting equipment often disrupt programming, particularly in rural areas where 30% of 

households lack consistent electricity (National Bureau of Statistics, 2020). For example, the “Women Speak” programme on Ekiti FM 

faced reduced airtime in 2020 due to budget cuts, limiting its reach to 150,000 listeners until NGO funding stabilized it in 2022 

(Adewale, 2021). Partnerships with NGOs and government bodies, as seen in the 2022 Ekiti State University collaboration, can mitigate 

these constraints by providing financial and technical support, enabling programmes to reach 15,000 additional listeners (Adewale, 

2023). However, reliance on external funding risks programme discontinuity if partnerships falter, as noted in similar Nigerian media 

initiatives (Ojo, 2023). Addressing resource constraints is critical to sustaining radio’s role in reducing GBV, especially given the 

potential to amplify legal frameworks’ impact (United Nations, 2018). 

9.2. Cultural Resistance 

Ingrained biases require sustained, strategic communication to ensure radio messages are accepted and embraced. In Ekiti and 

Ondo, patriarchal norms often resist gender equality messaging, with traditional leaders occasionally discouraging women’s 

participation in advocacy programmes. A 2021 study found that 35% of male listeners in Ondo initially viewed gender-focused 

radio content as challenging cultural values, though programmes involving male allies, like “Men for Gender Justice,” reduced 
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resistance by 15% over two years (Ojo, 2023). By featuring respected male community leaders, the programme increased male 

participation in anti-GBV campaigns by 10%, demonstrating strategic communication’s efficacy (Ojo, 2023). Feminist media theory 

underscores the importance of culturally sensitive messaging to counter patriarchal narratives (Gallagher, 2014). Yet, persistent 

resistance, particularly in rural areas, highlights the need for long-term engagement, aligning with your findings on attitudinal shifts 

among frequent listeners. 

9.3. Sustainability of Programmes 

Long-term commitment is essential to maintain the relevance and impact of radio initiatives. Continuous evaluation, as practiced 

by “Women Speak,” ensures content adapts to evolving community needs, such as addressing new GBV legislation or economic 

challenges. For instance, “Women Speak” incorporated listener feedback to include segments on the VAPP Act in 2022, resulting in 

45% of female listeners reporting awareness of legal recourse options (Adewale, 2021). However, sustaining programmes is 

challenging without consistent funding and institutional support. A 2022 evaluation noted that 60% of gender-focused radio initiatives 

in Nigeria faced closure risks due to donor withdrawal (UNESCO, 2020). Establishing community ownership and government backing, 

as seen in Ondo’s listener-driven GBV shelter campaigns, can enhance sustainability (Ojo, 2023). Your listener engagement data, 

showing sustained awareness through regular programming, underscores the importance of evaluation frameworks to maintain impact 

over time. 

10. Discussion 

The case studies and advocacy sections demonstrate radio’s efficacy in fostering dialogue and empowering communities, 

aligning with Habermas’s public sphere and feminist media theory. Quantitative outcomes (e.g., 45% awareness increase) and 

qualitative shifts (e.g., reduced stigma) suggest radio complements legal frameworks, potentially contributing to lower GBV rates, 

as per UN data (9.5% vs. 16.1%) (United Nations, 2018). Your listener engagement data, showing high awareness among frequent 

listeners, reinforces these findings. 

Comparatively, radio initiatives in Ghana and Kenya show similar outcomes, suggesting applicability in low-resource contexts 

(UNESCO, 2020). Challenges like funding and resistance highlight the need for sustained investment. Future research could explore 

digital radio or social media integration to enhance reach, addressing infrastructure issues noted in your work. 

11. Conclusion 

Radio’s role in advancing gender equality in Ekiti and Ondo should not be underestimated. Programmes like “Women Speak” 

and “Men for Gender Justice” have increased GBV awareness and influenced policy, though resource and cultural barriers persist. 

A key finding is that radio’s effectiveness depends on inclusive, sustained programming, as evidenced by listener surveys. 

Policymakers should integrate community radio into national gender equality strategies, allocating budgets for training and 

infrastructure. Stakeholders are urged to: 

11.1. Support Gender-Focused Radio Programmes 

Collaborative efforts among governments, NGOs, and communities are essential to sustain gender-focused radio programmes, 

ensuring consistent funding and institutional support to address resource constraints, as 60% of Nigerian gender initiatives face 

closure risks due to donor withdrawal (UNESCO, 2020). The 2022 Ekiti State University and Gender Equality Network partnership 

sustained “Women Speak,” reaching 15,000 listeners and boosting women’s advocacy by 20%, while Ondo’s government-backed 

campaigns led to community-driven GBV shelters (Adewale, 2023; Ojo, 2023). Media advocacy frameworks emphasize sustained 

funding for attitudinal shifts, aligning with your histogram data on listener awareness, and governments should integrate such 

programmes into national gender strategies to amplify their impact (UNESCO, 2020). 

11.2. Invest in Training 

Investing in gender-sensitive communication training enhances programme quality, ensuring content challenges patriarchal 

norms and resonates with diverse audiences, as seen in Ondo’s “Men for Gender Justice,” where 2021 training reduced cultural 

resistance by 15% and increased male anti-GBV participation by 10% (Ojo, 2023). Ekiti FM’s 2022 workshops, supported by the 

International Federation of Journalists, strengthened “Women Speak’s” legal rights focus, with 45% of female listeners reporting 

GBV recourse awareness, addressing Nigeria’s 66% GBV prevalence (Adewale, 2021; Ameh et al., 2009; International Federation 
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of Journalists, 2017). Feminist media theory highlights training’s role in amplifying marginalized voices, and stakeholders must 

fund continuous capacity building to maintain relevance (Gallagher, 2014). 

11.3. Promote Inclusivity 

Promoting inclusivity by ensuring diverse voices shape radio content fosters trust and reflects community needs, particularly 

for rural women and youth, as demonstrated by “Women Speak” incorporating female farmers’ stories in 2022, empowering 55% 

of female listeners to voice concerns (Adewale, 2021). In Ondo, “Men for Gender Justice” included youth perspectives, increasing 

engagement by 12%, though women’s airtime remains low at 30% nationally (Ojo, 2023; International Federation of Journalists, 

2017). Media advocacy frameworks underscore inclusivity’s role in impact, aligning with your listener engagement findings, and 

stakeholders should enforce quotas for diverse representation to address GBV effectively (UNESCO, 2020). 

11.4. Establish Evaluation Frameworks 

Establishing evaluation frameworks through mixed-method assessments optimizes radio initiatives’ impact, as seen in 

“Women speaks” 2022 listener surveys in Ekiti, which introduced VAPP Act segments, resulting in 45% of female listeners 

reporting legal awareness, and “Men for Gender Justice’s” quarterly evaluations in Ondo, boosting anti-GBV participation by 10% 

(Adewale, 2021; Ojo, 2023). Without evaluation, 40% of Nigerian radio programmes risk losing engagement due to static content, 

and frameworks ensure relevance, supporting your data on sustained awareness through adaptive programming (Ojo, 2023). 

Stakeholders must prioritize evaluations to inform policy, enhancing radio’s role in reducing GBV (UNESCO, 2020). 

These actions position radio as a catalyst for a just society where all thrive, irrespective of gender. 
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